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CHAPTER |
INTRODUCTION

India is basically an agricultural society wheréestiependence has been
on agriculture since time immemorial. In the olddays, the agricultural
produce was fundamentally barter by nature whemmdes exchanged goods
for goods and also against services. Graduallystemario changed with the
changing times and agriculture produce began bsohg with an element of
commercial value. Trading of agriculture producegde for exchange of
money. And from trading to marketing of agriculiupaoduce began although
mostly it is a way of traditional selling. The matig as a term is broader than
traditional trading. And agricultural marketing asoncept is still evolving in
the Indian agrarian society. Mahatma Gandhi theefabf the nation, who
always stressed upofself sufficient villages” as the building blocks for
making India a strong nation. Hence, the presemtysis a modest attempt to
throw the more light on the farmers’ problems inrkeging of their produce in
the study area.

Indian agriculture can play a vital role in econordevelopment. It is
therefore agricultural production should be steppgd The increase in
agricultural production calls for a simultaneougprmvement in the marketing
system. Thus for the country predominantly dependgon agriculture the
efficient agricultural marketing system is veryarssal and vital.

The agricultural sector today is facing seriousdts and challenges.
The farmers are so poverty suffering and indebsda consequence, the death
toll of farmers’ suicides is rapidly increasing ah alarming rate. The
contribution of agriculture to GDP has been denbjnyear after year. There is
shift in agricultural labour force. The statistiaddta reveal that agricultural
labour forces are shifting towards the constructnmlustry, textile industry and
other unorganized sectors, causing scarcity ofualiarce. The excess use of

fertilizer, pesticides further affects the produttii.



The rise in input cost, scarcity of labour anderim wages and
unorganized market structure are the main probleinisdian farmers. Today,
high risk and low-profit margin are the twin conalits of Indian agriculture.

“If we seed the Agriculture it will feed the world”

Agriculture continues to be the core of livelihofmadt more than 50 per
cent of the population in Maharashtra. It contrdsull2 per cent of Net State
Domestic Product. It is the single largest privatector providing job
opportunities for rural people besides being thes® of supply of food grains
and other dietary staples and serving as the pswogce of raw materials for
industries. Agricultural development is essentiak only to achieve self-
reliance in food grains at the state level, bub dts ensuring household food
security and to bring equity in distribution of orae and wealth resulting in
ultimate reduction of the poverty level. In fadgeconomic growth will have
no meaning for the masses of people living in raraas unless agriculture is
rejuvenated. Agriculture in Maharashtra is overwied with a number of
adverse characteristics such as declining totdivable area in relation to
scarcity of cultivable land, low productivity peniti of labour in most of the
regions, predominance of small and marginal farhmerseholds, risk aversion
due to production by tenants and agricultural labmi under insecure
conditions, vast seasonal variations and presefica large percentage of
tradition loving farmers.

Marketing of agricultural products has been posirigg problem for the
farmers. The farmers, who produce crops, strugdpe @ bring them up. They
plough and tilt the land, seed the plants, watsoueces, clean them and pack
the products ready to be taken to the markets dt@. £ven at the time of
producing the crops and at the time of selling thiibay face a lot of hurdles
and obstacles such as the interference of brokeds naiddlemen, lack of
insurance facility, lack of finance, high cost aiputs, storehouses and
transporting problems. In the market the farmeeschieated by the brokers the
purchases like charging the goods less, weighiegptioducts in unbalanced

machines and so on. Thus the farmers face a nuofbproblem form the



initial stage of production to till the sale of tpeoducts in the market. And all
these are interwoven and ultimately make a deepad¢inn agricultural

marketing. As a result agriculture as an occupaiecomes unprofitable and
therefore, unviable. Agriculture in India is sulij¢éc variety of risks arising

from rainfall aberrations, temperature fluctuatiomsilstorms, cyclones, floods,
and climate change. These risks are exacerbateoribg fluctuation, weak

rural infrastructure, imperfect markets and lackinancial services including

limited span and design of risk mitigation instruntge such as credit and
insurance. These factors not only endanger thedligsrtivelinood and incomes
but also weaken the viability of the agriculturectse and its potential to

become apart of the problem of widespread povertyh@ agricultural labour

and the National economic development. In ordeteeelop mechanisms and
strategies to mitigate risk in agriculture it isryemportant to understand the
sources and extent of problem involved in agricaltmarketing.

The vegetable production is important since it pes all the essential
nutrients necessary for the human beings. It iergsd to sustain increased
production of vegetables in order to meet the delmaof people. The
vegetables are the cheapest form of natural fobd.vegetables are also used
for medical and industrial purposes.

Importance of vegetable Production :

Vegetable crops are very important in our dailyt 8k supplying protective
nutrients and tone up energy and vigour of manotitains large quantities of
minerals, vitamins and essential amino acids

a) Importance of vegetable in human nutrition

i)  Vegetable is a good source of roughages which pi@itigestion
and helps to prevent constipation.

i)  Vegetables are rich source of minerals.

iii) Vegetable foods are the base former.

Iv) Vegetables are good source of carbohydrates anelimso

v) Vegetables are rich source of vitamins



b) Importance of vegetables in farmer’'s economy.
I)  Vegetables are important source of farmers’ income.
i) Per acre yield of vegetables is very high.
iii) More vegetables can be raised in one year.
c) Importance of vegetables production for medicirrapprties.
d) Aesthetic value of vegetables.

Per capita availability of vegetables in India 73gm/ person/day,
which is helping in fighting malnutritio(Source: Department of Agriculture,
Cooperation and Farmers Welfardhdia continued to be second largest
producer of vegetables after China. India is adead production of vegetables
like peas and okra. Besides, India occupies thenseposition in production of
brinjal, cabbage, cauliflower and onion and thindpiotato and tomato in the
world. Vegetables such as potato, tomato, okra @mirbits are produced
abundantly in the country.

Maharashtra is located in the western region ofalraohd the capital is
Mumbai. It has 36 districts in total. The area qued by the state Maharashtra
is 307,703 km square. The vegetables producediigstate include peas,
cauliflower, potato, brinjal, okra, cabbage, tomabtoong other vegetables. The

total vegetable productivity of this state is 8008tric ton per year.



CHAPTER Il
REVIEW OF LITERATURE

The demand for vegetables has increased due toirgyguopulation,
simultaneously; production, labour and marketing d@ne two important
problems of vegetables production. Experts in tie$d have studied the
production, labour and marketing of fruits and webk&s. The review of
literature has evolved on the following lines
Chandregowda (1997) conducted a study in the Hadigrzone of Karnataka
among chrysanthemum growers and reported that 58edOcent of them
belonged to middle age group.

Angadi (1999) conducted a study in Bagalkot distof Karnataka state and
reported that majority of the pomegranate growétf4) were middle aged.
The respondents below 35 years of age were 18.78qm, while 16.25 per
cent of them were of old age.

Karpagam (2000) conducted a study in Erode distfictamil Nadu state and
indicated that majority of the turmeric growingrfars (70.83%) belonged to
middle aged group.

Sunil Kumar (2004) from his study on tomato growef8elgaum district of

Karnataka state indicated that majority of the tmmgrowers (53.30%)

belonged to middle age group.

Nagoormeeran and Jayaseelan (1999) in their stu@outh Arcot district of

Tamil Nadu state found that majority (42.00%) oé ttarmers had received
education upto high school, followed by pre-uniitgr$22.00%) and middle

school (16.00%) levels of education, respectively.

Vijayakumar (1999) in his study on rose grower8angalore district revealed
that 22.00 per cent of the rose growers wererifltess. More per cent of them
were studied upto high school (42.00%), followedntigdle school (20.00%),

pre-university college (11.00%), primary school 0(3%6) and graduation
(1.00%), respectively.
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Palaniswamy and Sriram (2000) in their study to snea extension
participation of farmers revealed that majority tbe farmers belonged to
medium education level (53.06%), while 21.77 and.2%er cent belonged to
low and high education levels, respectively.

Moulasab (2004) in his study on mango growers imttN&arnataka indicated
that more than 23.00 per cent of growers were dddoap to primary school
followed by higher secondary school (19.16%) arid 4er cent of them were
illiterates.

Karpagam (2000) in his study on knowledge and adopbehaviour of
turmeric growers in Tamil Nadu reported that majorwf the respondents
(71.66%) had only farming as their occupation,dekd by farming and dairy
(11.67%), farming and business (16.67%), respdgtive

Patange et al. (2001) observed from his study atteduin Solapur district of
Maharashtra state that 70.62 per cent of resposdesd farming as main
occupation and animal husbandry and dairy as siapgidccupation. It also
seen that 11.87 and 11.64 per cent of the resptagemticipated in dairy
business along with service and other businessfaithing, respectively.
Jhamtani et al. (2003) revealed that more thandidtie respondents (52.82%)
were engaged in farming as their main occupatioheMas, 20.44 per cent of
them were engaged in service, followed by 12.00cpat who were engaged in
more than one occupation, while 11.55 per centheimt were engaged in
labour work and only 3.11 per cent of them wereagiegl in business.

Kulkarni (2003) from his study conducted in Rahdistrict of Maharashtra
state revealed that nearly two-third families ohdigciary women (64.17%)
had agriculture as their main occupation, 15.88 gart had service while
relatively small portion of the families of benefity women were labourers
(6.47%), 5.30 per cent were engaged in dairy aB8 per cent had business
and other activities as their main occupation, eetipely.

Anitha (2004) from her study conducted in Bangaldrgrict of Karnataka
state reported that 3.33 per cent of farm womerevpeacticing farming and

subsidiary enterprises in addition to other souafdacome. Great majority of
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farm women (92.50%) were practicing farming and ssiliary enterprises
while 4.17 per cent of them were dependent onlfaoming.

Saravana Kumar (1996) in his study in Krishnagiluk of Dharmapuri district
in Tamil Nadu observed that majority of the mangowgrs (64.18%) had
medium land holding while 21.66 and 14.66 had sm@adl big land holdings,
respectively.

Vijayakumar (1999) from his study on floricultugsof Bangalore district of
Karnataka state revealed that 75 per cent of the goowers belonged to small
farmers category, followed by medium (23.00%) ang (2.00%) farmers
category.

Angadi (1999) in his study in Bagalkot district #farnataka found that
majority of the pomegranate growers (62.50%) hgdféim size and only 6.25
per cent had lesser land holdings.

Karpagam (2000) conducted a study on turmeric grewe Erode district of
Tamil Nadu observed that 40.83 per cent of themadium land holdings
and 31.66 per cent of them had semi-medium landiing.

Shashidhar (2003) from his study on socio-econgmagile of drip irrigation
farmers in Shimoga and Davanagere district of Kiakea state revealed that
comparatively more number of farmers (46.67%) bgéohto semi-medium
category, followed by medium (32.22%) and smalldldwlding categories
(18.89%).

Shivamurthy (1991) conducted a study on arecanditcandamom growers in
Shimoga district of Karnataka state and reporteat the majority of the
cardamom growers sold their produce to villagedrad61.67%), followed by
gardeners’ societies (55.00%) and commission ad8at$0%) while none of
them sold to contractors.

Nawadkar D. S. et al. (1991), in their article lexped the "Marketing of
vegetable in Western Maharashtra" The study shdweg the profit of
intermediaries margin accounts for quite a larggprtion of the price paid by
the consumers in both the markets. In order to rensnore and better

production, consumption and upliftment of the ecuagoof the vegetable
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growers will have to be assured of remunerativeepiThis could be done by
regulation of markets, providing storage facilitesth in production areas and
in the market areas, packing material at subsidiatgs, cheaper transportation
facilities and reducing a large number of interraeids who retain quite a large
proportion of consumer's rupee. These measuresem@ssary to avoid price
fluctuation over time and space and to establighpiaces both for producers
and consumers.

Halakatti (1999) from his study on rainfed chilioguction in Gadag district of
Karnataka state reported that majority of the fag{86.71%) experienced the
problems of pest and disease which prevented them &ttaining higher chilli
yield and about 83.00 per cent of them complainiedutthe problems of
unfavourable climate conditions.

Agarwal and Sharma (1994) from their study on saybgrowers of Jodhapur
district of Rajasthan identified the following matkg channels for soybean in
Rajasthan.

Channel-l : Producer—[1 Seller — Oilseed grower[] Co-operative
Societies» Tilham Sangh

Channel-Il : Producep Seller~ Commission agent Tilham Sangh
Channel-lll : Producer Selle~ Commission agentWholesaler local
processor

Channel-IV : Produces Selle~ Commission agert Wholesaler
Ravishankar (1995)The main constraints perceiwedthb potato growers in
production were lack of technical guidance, morst p@d diseases high cost of
fertilizers, high cost of plant protection chemssahon-availability of seed
materials and non-availability of fertilizers imnte.

Meenakshi (1983) studied the agricultural markefiorimation system in
Shimoga district and reported that the personal madket media were the
most important sources of market information tofdreners. Mass media such
as radio, newspaper were the least preferred sbofaaformation.

Rotti (1983) from his study on sugarcane growersBefgaum district of

Karnataka state found that sugarcane growers dedsu0 different sources of
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information, out of which Agricultural Assistantsaw the top most source
consulted, followed by progressive farmers. Nextrse consulted in
sequential order were friends, relatively, neighgprfarmers, radio, Cane
Inspector, Assistant Agricultural Officer, Opinibeader and newspaper.
Shashikumar (1987) reported from his study on potatHassan district of
Karnataka state that the major problems faced hwdes while marketing of
potato were fear of price fall, weight loss in sige, lack of improved storage
facilities, high cost of transportation and highemmission charges.

Agarwal and Saini (1995) from their study on vef&tamarketing in Jaipur
market of Rajasthan reported that marketing of itages posses more
problems as compared to agricultural commoditiethag have a high degree
of perishability, bulkiness, existence of large twemof middlemen in their
trade due to low capital investments and are gravastly by the small and
marginal farmers. The middlemen manipulate theasitn by offering low
prices to the growers under the pre-text of low dednfalsely rejecting the
produce as substandard one. Sometimes, the vegetbb get accumulated in
particular areas, then make distress sale and ujpsttastially low prices in
addition to wastage of large quantities of the poesd

Sharma et al. (1995) in their study on marketingvefetables in Himachal
Pradesh reported that costly wooden boxes, timswuoad for manual grading,
distant markets, high transportation charges, raatmes in the market and
lack of market information were the major problefased by growers in
marketing of vegetables.

Narappanavar and Bavur (1998) in their study orketarg problems of potato
in Dharwad district of Karnataka, reported that greblem of transportation
was mostly felt by small and marginal farmers amel transportation facility
was easily available to almost all large farmeise Teason for this was many
of the large farmers owned tractors and small aediom farmers were to
depend upon the large farmers only to take the@dypce to market for sale and
these large farmers run their tractors on hire gdmr Due to lack of

transportation facilities at the required timewis not possible for the small
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and medium farmers to sell their produce when theepwas better in the
market. Transportation charges paid by small andiune farmers were also
higher.

Anil Kumar and Arora (1999) from their study on pbarvest management of
vegetables in the hills of Uttar Pradesh reporteat 20 to 30 per cent of the
total harvest of vegetables produced annuallyss poimarily because of lack
of adequate infrastructure, post-harvest technotetgvant to their needs and
machinery for technology dissemination. This had te the continuous
adoption of unorganized marketing practices, vewy share of farmers in the
price consumers pay in major consuming centerguést occurrence of glut
situations, forcing distress scale on the produaedslow quality of produce.
Atibudhi (1998) concluded from his study on agriawhl marketing in
Sakhigopal district of Orissa state that the exptan of farmers by the traders
can be minimized by strengthening the market cobesitproviding proper
marketing facilities, competent staff and strictoeoement of regulated market
act.

Shrivastava et al. (1998) from his study on clgtbwers of Nagpur district of
Maharashtra state suggested that high yieldingetyabe evolved possessing
the pest and disease resistance and early in ityatuwp loan facility should be
timely and adequately the price of fertilizers gacides and fungicides should
be reduced and the technical information shouldjilwen well in time to the
farmers.

Murthy and Subramanyam (1999) reported that Inddajsorts to neighbouring
SAARC countries were either decreasing or stagntedce, it should aim not
only to capture the new markets but also to anfestdeclining trend and to
increase the exports to existing traditional maiket Sri Lanka, Nepal and
Bangladesh.

Shah (1999) stated that to create chain of scierifion storages in different
region of the country, cut down upon the post-hstrvesses in order to meet
increasing demand in the international market, etamg system encompassing

onions also need improvement in the efficiency.

15



Mohapatra (1999) found that establishment of s®mgdowns at each block
headquarter and in the onion producing areas iessacy to get fair prices for
the produce in lean season, regulation of onioa pate should be done by
government through involvement of regulated madahmittee (NAFED) by
establishing procurement centers so that exploitaby middlemen can be
minimized institutional credit facilities at righime should be extended to the
onion farmers on propriety basis.

Waman and Patil (2000) from their study on oniocovwggrs of Solapur district
of Maharashtra state observed that concerned gfbérthe extension agencies
working in the area growing onion crop were necgssa overcome to the

problems faced by grower
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CHAPTER Il
METHODOLOGY

This chapter deals with the methods and procedused for carrying
our in present study. Every possible effort was en&m adopt appropriate
method and procedure in order to reach reliabldjiaged and practical
conclusion. This chapter deals with the descriptdmprocedure followed for
carrying out the investigation. It contains thelsaand techniques employed for
data collection. The sampling procedure adoptesedisas the devices used for
analysis of data are also explained. Whole chajgscribed as fallowing

* Location of Study

» Selection of respondents and sampling procedure

» Statistical Tools used for analysis of data
Location of study:

The present study was conducted in Wardha digifistidarbha region
of Maharashtra state.
Physiography :

The geographical area of the district is 630918g. Wardha district is
situated between parallels of°203 latitude and between meridians of 78.61
latitude. The actual cultivated area is 4484 Sq. &d 769 Sg. Km is under
forest. Wardha district comprises of 1361 villages.

The population of Wardha district according to 2GEhsus is 13.00
lakh out of which 6.68 lakh are male and 6.32 aradle. The rural population
8.77 lakh and urban being 4.23 lakh.

Soil :
The soil of Wardha district is black cotton or kl&drown solil. viz., kali,

morand, khardi and bardi.
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Climate :
The climate of Wardha district is characterized Hot, dry and sub
humid bioclimate with dry summers and mild wintéfee year may be divided
into three seasons.
1) Moderately warm wet season from June to September
2) Cool dry season from October to February
3) Hot dry season from March to May.

Selection of respondents and sampling procedure :

As the study aimed to study on labour and markepngblems of
vegetable growers in Wardha district. Wardha distis purposively selected
for the study because it is one of the importastridits in growing vegetables
crops of Vidarbha region. There are total eightukats in Wardha district
namely Arvi, Ashti, Karanja, Deoli, Wardha, Samuymrg Seloo and
Hinganghat.

Selection of Talukas :

There are eight talukas out of which Arvi, HingaagtSelu and Wardha
these four talukas were vegetable crops are takee $our to five years and
the growers are more in number were selected Bpthpose of study. Out of
these selected talukas, the village where thevamdtiis growing vegetables
were more in numbers was purposefully selected.villeges selected for the
study are Kachnur, Rasulabad, Kharagna, Rohna amudi fvom Arvi taluka.
Yeranwadi, Shirul, Allipur, Sonegoan (Dhote) andmpalgoan from
Hinganghat taluka. Rehaki, Ghorad, Gondapur, Kanhapd Vahitpur from
Selu taluka. Dhanora, Ashta, Tigoan, Rotha and Wmoim Wardha taluka
Selection of the respondents :

From various taluka agricultural officers, Head meis of Agriculture
in Wardha district, village wise list of total 20@getable growers was obtained
from 20 villages. These respondents from 20 vikag&0 respondents per
village) growing vegetables Since 5 years werecseteby random selection
method. Thus 200 farmers constituted the sampléhéostudy.
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The numbers of selected vegetable growers contdotethe study schedule

taluka wise are given below.

Sr. Name of Taluka Number of Vegetable
No. Growers selected
1 Arvi 50
2 Wardha 50
3. Selu 50
4 Hinganghat 50
Total 200

Preparation of interview schedule :

The response was obtained with the help of stradtschedule specially

designed for the purpose of study, which was peaibprfiled by the

researchers.

Research Design and technique measurement :

Variables and their measurements

Operational definition of the variables

Age :

Age refers to the chorological age of the respotslefhe respondent

according to the age were classified as under.

Sr. no. Category Age years
1. Young Up to 32 years
2. Middle 33 to 54 years
3. Oold 55 and Above
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Education :
It refers to the formal education of the responsletite score of which

were given as follows.

Sr. No. Category Score
1. llleterate 0
2. Primary Education (uptd'&lass) 1
3. Secondary education'{%o 10 class) 2
4. Junior college (11& 12" class) 3
5. Higher Education ( Graduate and above 4
Occupation:

Two occupational groups are considered. Respondengmaged in
Agriculture constitute the one group, where as tlespondents doing
agriculture as well as subsidiary occupation whietludes service as small
scale business viz. grossary shop, dairying etce wensidered in the second
subsequent group.

Agriculture as main occupation was given one scombere as

agriculture plus subsidiary occupation was givea $@ore

Sr. No. Occupation Score
1. Agriculture 01
2. Agriculture + subsidiary occupation 02
Land Holding :

In present study, the land holding was definechasnumber of hectares
of land possessed by the respondents. The followaiggories were formed

with respect to size of holding of the vegetablenier for the analysis.
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Sr. No. Categories Holding
1. Small Farmer Up to 2 Ha.
2. Medium Farmer 2.01 to 6 Ha.
3. Big Farmer 6.01 Ha. and Above
Family Size :

In present study the family members was definethasnumber of blood

related members residing in the family of the resj@mts. The following

categories were formed with respect to the sizdaafily of the vegetable

farmer for the analysis.

Sr. No. Categories Numbers of Members
1. Small Family Up to 3 members
Medium Family 4 to 6 members
3. Big Family 7 and above members

Subsidiary occupation :

It was operationalized as the activities in whisé tarmer and his

family members are engaged with the major actifidgtyextra income

Sr. No. Categories Score
1 Dairy / Goat farming 1
2 Agriculture inputs shop 2
3. Labour 3
4 Grocery shop 4
5 Other business (floor mill/ vegetable shop|/ 5
workshop, Tent rent & decoration)
6. Transport / tractor 6
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Area under Irrigation
It refers to the field area covered under irrigatwith available

irrigation source.

Sr. No. Categories Score
1. No Irrigation 0
2 Up to 1Ha 1
3. 1.01 Hato 3 Ha 2
4 3.01 Ha and above 3

Professional Crops
In present study the Professional crops refershe dther major/

commercial crops cultivated on the respondentd fie

Sr. No. Categories Score
1. Cotton 1
2 Soybean 2
3 Wheat 3
4. Gram (chickpea) 4
5 Fruit crops 5
6 Floriculture 6
. Other crops (Tur-pegionpea, sugarcane .
etc.)
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Source of irrigation
Source of irrigation related to the means of atign available to the

respondent
Sr. No. Categories Score
1. Well 1
2 Canal 2
3. Bore well 3
4 Other 4

Vegetable production related aspects

Sr. No. Categories Score

Professional Vegetable Production

1. Not Professional Vegetable Producer 0

2. Professional Vegetable production 1

Total Area under Vegetable Production

1. Upto 1 Ha 1
2. 1.01 Ha to 3 Ha 2
3 3.01 Ha and above 3

Season of vegetable Production

1. Kharif 1
2. Rabi 2
3 Summer 3

Types of vegetable production

1 Brinjal 1

2 Tomato 2
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3 Spinach

4 Cauliflower

5 Cow Pea

6 Ladies Finger

7 Others, (Chili, Cluster bean Bottle Gourd

etc.)

Objectives of vegetable production

1 To get Cash

2 Less Expensive

3 Family get vegetable easily
4 Other

Other Objectives

1 a) Support to Farming
b) Meet family Expenses
2 Economical Support
3 Meet Family Expenses
4 For more Income
5 Support Farming
Source of information regarding vegetable seeds
1 Agricultural assistant
2 Big farmers
3 Center for sustainable Agriculture
4 Agriculture Input Shop
5 No Answer
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Source of vegetable Seed purchase

1

Agriculture Nursery

2

Agriculture input shop

Guaranty of Production from Seeds

1

No Guaranty of seed for production

2

Guaranty of seeds for production

Vegetable farming Groups

1 Vegetable farming with Group

2 No Groups 1
Input from farming Groups

1 Take inputs from groups 0

2 Don’t take inputs from groups 1

The labour related aspects and labour problems otie vegetable growers

Total Labours required for production of vegetableon 1 Arc of Land

1 Up to 5 Labours 1

2 6 to 15 Labours 2

3 More than 15 Labours 3
Avalilability of Labours

1 Labour are not available 0

2 Labours are available 1
Requirement of skilled labours for vegetable prodution

1 Skilled labours are not required 0

2 Skill labours required 1
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Availability Skilled of labour
1 Skilled labours are not available
2 Skilled labours available

Time Hours of labours need

1 Morning Hours
2 Afternoon Hours
3 Full Day

Requirement of Skilled labours for vegetable

Pickigs

1

Skilled labours not required

2

Skilled labour required

Period of vegetable production

1 |Upto 3 months
2 [3.01 to 5 months
3 |More than 5 month

Mode of wages payments

1

Barter

2

Money

Types of wage fixation

1 Hourly Basis

2 Per Day Basis

3 Monthly Basis
Problems regarding labour

1 Labours are not easily Available

2 Labours wages are High

3 Other villages labours have to brought
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4 No Problems
Solution Suggested on Labour Problen

1 Use High tech farming

2 Give proper rates to veg produce

3 Sometimes labours were brought from
other villages

4 Labour rates should be fixed

5 No Solutions Suggested

The marketing related aspects and marketing problem of the

vegetable growers

Level of vegetable Market

1 District of Market

2 Taluka (Block) Level

3 Village Market

4 | Other
Market Type

1 | Wholesale Market

2 | Retail Market
System of Selling Vegetable Produce
1 | Byself

2 | Through Commission Agent (Brokers)
If sold by own then what are the rates
1 | Lowered rates

2 | As per market rates
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Commission Percent of Agents (Broker)

1 | 2to 8 percent

2 | 91to 12 percent

Brokers Commission Affordable

1 | Affordable

2 | Not Affordable

Types of charges by Broker

1 | Noreply

2 | Commission

3 | Commission + Hamali

4 | Commission +Hamali + Weighing charge
5 | Commission + Weighing charge

6 | Hamali

7 | Hamali + Market Fee

8 | Hamali + Weighing charge

Rates get when vegetable produce sold through Broise

1 | Not Get proper Rates

2 | Sometimes get proper Rates

3 | Get Proper Rates

Time for getting cash after selling produce throughBroker

1 | Cash get late

2 | Cash getimmediately

Broker free market concept

1 Didn’'t answer

2 Can't say




3 | Broker free market 2

4 | A Broker are required 3

5 | Best options should be discovered 4
Problems regarding brokers

1 Didn’t answer 0
2 Brokers do malpractice, partialities 1

3 Commission should be reduce 2
4 Vegetables should get proper rates 3

5 Broker free market 4
6 No Problem 5
Selling of produce in group (Group selling)

1 | Personal Marketing 0
2 | Marketing in groups 1
Grading of vegetables

1 | Don’t Grade 0
2 | Do Grading 1
Facilities available at wholesale markets

1 | Didn’'t answer 0
2 | No facilities available 1
3 | All facilities available 2
Satisfaction about facilities available at wholesal market

1 | Not satisfied 0

2 | Satisfaction with facilities available 1

Reasons of dissatisfaction for facilities availablat wholesale market

1

Can't say

0
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2 | Facilities aren’t proper 1

3 | No Cleanness 2

If supply of vegetables in wholesale market increas then the rates

gets decreases

1 | Supply increase Rate decrease 0

2 | Supply increase Rate not decrease 1

Availability of cold storage if vegetable rates ardow

1 | Cold storage not Available 0

2 | Cold storage available 1

Vegetable is perishable so have to sell as early@sssible

1 | Not to sell early 0

2 | Haveto Sell early 1

As vegetable in Perishable do it gets proper rates

1 | Didn't get proper rates 0

2 | Get proper rates 1

Knowledge regarding cold storage

1 | Don’t know about cold storage 0

2 | Know about cold storage 1

Use of cold storage, If provided

1 | Will not use the cold storage if provided 0

2 | Use the cold storage if provided 1

Problems regarding storage facilities

1 | No storage facilities 0

2 | Vegetables are Perishable so Cold storage 1

facilities should be provided
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Vegetables purchase by APMC

1

APMC not purchase vegetable produce

2

APMC purchase vegetable produce

Vegetable should have minimum support price

1 | Minimum Support Price should not be for
vegetable produce
2 | There should be Minimum Support Price

for vegetable produce

Wholesale market is controlled by Brokers

1 | Can’t say

2 | Wholesale market is not controlled by
Brokers

3 | No, Wholesale market is controlled by

Brokers

Information Regarding Transport of vegetables

Means of vegetable transport

1 | Bullock cart

2 | Five wheeler Auto

3 | Bike

4 | Bicycle

5 | Other,(407, Auto 3, Truck, 207, Bus, etc)

Personal Transport facility

1

Don’t have Personal Transport

2

Personal Transport avaliable

Timely Availability of transport facility

1

Transport facility Not Available Timely
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2 | Transport facility Available Timely 1

Losses Due to Non Availability Transport facility timely

1 | Have to Bear Losses 0

2 | Don’t had losses 1

Problems regarding Transport facilities

1 | No Problems 0

2 | No Transport facility in village 1

3 | Transport is not available timely 2
4 | No proper roads 3

5 | Transport is Expensive 4
6 | Police give challans 5

Suggestion for transport facilities

1 | No suggestion 0

2 | Transportation rates should be reduced

q
N

3 | Special facility should be made available fo

vegetable transport

Suggestions regarding Government actions required

Government actions required

1 | Proper rates/minimum support price

Proper Facilities/storage/cold storage

2
3 | Brokers free marker 3
4

Government should keep control on
Brokers /Market 4

U)

5 | Government should communicate or SM

for veg. rates/schemes/new tech

6 | Proper roads/transport /no challans




7 | Guaranteed vegetable seeds 7

8 Didn’'t answer 8

Use of statistical tests :

Simple statistical tools like frequency, percentagee used for analysis of
data. To calculate the percentage the frequendkieoparticular category was
multiplied by hundred and divide by the total numbé respondents in that

category
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Chapter IV
RESULTS

Present investigation entitled “problems of Vedpt Growers in
Wardha District” was undertaken with a view to stulde extent of labour and
marketing problems of vegetable growers.

The findings of the study have been presented uiotlewing heads.

1) Personal and economic characters of respondents.

2) Information regarding vegetable production.

3) The labour related aspects and labour problemshef egetable
growers.

4) Suggestions given by vegetable growers regardimgulaproblems.

5) The marketing related aspects and marketing prableinthe vegetable
growers.

6) Suggestions regarding marketing problems given gy vegetable

growers.
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4.1 Personal and Economic characters

Distribution of respondents and the basis of theipersonal and economic

characters.
Table 1
Distribution of vegetable growers according to theiAge
Sr. No. Age Frequency| Percentage
1. Young age( up to 32 42 21.00%
years)
2. Middle age( 33 to 54 103 51.50%
years)
3. Old age (55 and above) 55 27.50%
Total 200

It was observed from the table-1, that majority.f®lper cent) of the
respondents were from middle age group (33 to &sydollowed by 27.50
per cent from old age (55 and above years) and3def cent from young age

group (up to 32 years)

Distribution of respondents according to Age

51.50

60.00%

50.00%

40.00% 21.00

30.00%

20.00%

10.00% |
0.00% -

Young age(upto Middle age( 33 to Old age (55 and
32 years) 54 years) above)

27.50

Percentage

Age
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Table 2

Distribution of vegetable growers according to theiEducation

Sr. No. Education Frequency Percentage
1. llliterate 09 4.50
2. Primary Education 24 12.00
3. Secondary Education 84 42.00
4. Junior college education 50 25.00
5. Higher Education 33 16.50
Total 200

With regards, educational qualifications it waseaed from table-2,
that 42.00 per cent of the respondents were ediliagieto secondary level,
25.00 per cent respondents were educated up torjl@viel (10+2 level), 16.50
per cent respondents were educated up to highecatdn level, 12.00
respondents were educated up to primary educawal hnd 4.50 per cent of

respondents were found illiterate.

Distribution of respondents according to
Education
50 - 42
S 30 -
c
9 4.5
B 10 | - - i
0 -r'f. T T T T r‘f”
llliterate Primary Secondary Junior Higher
Education  Education college Education
education
Education
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Table 3

Distribution of vegetable growers according to thei Family Size

Sr. No. Family Size Frequency Percentage
1. Up to 3 members 23 11.50
2. 4 to 6 members 146 73.00
3. 7 and above members 31 15.50

Table no. 3, indicates that most of the respond@i®90 per cent) were
having 4 to 6 family members where as 15.50 pet ackrespondents having 7
and above family members, similarly 11.50 per ceihtespondents having

small family i.e. up to 3 family members.

Distribution of respondents according to Family
members
73
80 -
70 -
o 60 -
?30 0 15.5
c _ .
S gg 11.5
g i
En -y ﬂ >
10 -
O T T T ul
Up to 3 members 4 to 6 members 7 and above
members
Family Size
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Table 4

Distribution of vegetable growers according to theaiOccupation

D

Sr. No. Occupation Frequency| Percentag
1. Agriculture 159 79.50
2. Agriculture + Subsidiary 41 20.50
occupation

Table-4, indicates that most of the respondents5(7per cent) were

having agriculture as their main occupation whese28.50 per cent of the

respondents were engaged in the agriculture as asllother subsidiary

occupation
Distribution of respondents according to
Occupation
79.5
80 -
() -
¥ 60 20.5
§ 40 -
0+ : I.-"
Agriculture Agriculture + Subsidiary
occupation
Occupation
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Table 4.1

Distribution of vegetable growers according to theiLand Holding

Sr. No. Land Holding Frequency| Percentage
1. Small Farmers (up to 2 Ha)) 11 5.50
2. Medium Farmers (2.01 to 6.00 102 51.00
Ha)
3. Big Farmers (above 6.01 Ha) 87 43.50
Total 200

It is observed from the table 4.1 that, 51.00 pantaespondents had
medium size land holding (2.01 Ha to 6 Ha)583ser cent respondents had
big size land holding (6.01 Ha) and 5.50 per cespondents had small size
land holding (below 2 Ha).

Distribution of respondents according to Land Holding

60 - 51
50 -|
40 -
30 -|

20 -
5.5

Small Farmers (upto 2 Medium Farmers (2.01 Big Farmers (above
Ha)) t0 6.00 Ha) 6.01 Ha)

Land Holding
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Table 4.2

Distribution of vegetable growers according to thei Subsidiary occupation

Sr. No. Subsidiary Occupation Frequency Percentage
1. Dairy / Goat farming 18 43.90
2. Agriculture inputs shop 01 02.43
3. Labour 02 04.87
4. Grocery shop 10 24.37
5. Other business (floor mill/ vegetable

shop/ workshop, Tent rent & decoration) o7 1707

6. Transport / tractor 03 07.31

It was revealed from the table 4.2, that substhntianber (43.90 per
cent) of the respondents are engaged in Dairy fagnor Goat farming
business, 24.37 per cent of respondents were etigageouse hold grocery
shop, 17.07 per cent respondents are engagedigusarther business such as
household flour mill, vegetable shop, wielding wahkp, tent suppliers etc,
where as 4.87 per cent respondents were engadggooir and 2.43 per cent of

respondents were having agriculture inputs shop.

Distribution of respondents according to Subsidiary
Occupation
43.9
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Table 4.3

Distribution of vegetable growers according to theiArea under Irrigation

Sr. No. | Area under Irrigation | Frequency | Percentage
1. No Irrigation 30 15.00
2. Up to 1Ha 30 15.00
3. 1.01 Hato 3 Ha 92 46.00
4, 3.01 Ha and above 4.8 24.00

It was observed from the table 4.3 that 46.00 pet of the respondents
having 1.01 Ha. to 2 Ha. of land under irrigati@s,00 per cent of respondents
holding 3.01 Ha. and above land under irrigatiohere 15.00 per cent
respondents having only up to 1 Ha. land undegation and 15.00 per cent

respondents don’t have irrigation.

Distribution of respondents according to Area under Irrigation

46
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45
40

o 35 - 24
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10 - p -
5 _ - .'I_f"
0 -+ T T T r'f

No Irrigation Up to 1Ha 1.01 Hato 3 Ha 3.01 Haand

above

Area under Irrigation
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4.2 Information regarding vegetable production
Table 5

Distribution of vegetable growers according to theaigrowing of

Professional Crops

Sr. No. Professional crops FrequencyPercentage

1. Cotton 197 98.50

2. Soybean 150 75.00

3. Wheat 137 68.50

4. Gram (chickpea) 93 46.50

5. Fruit crops 08 4.00

6. Floriculture 09 04.50

7 Other crops (Tur- pegionpea, sugarcane etc.) 18 09.00
Table -5 indicates that 98.50 per cent of respotsdgiow gram, cotton,

75.00 per cent of respondents grow soybean, 6850cgnt of respondents

grow wheat, 45.50 per cent of respondent grow whé&t50

respondents grow gram (chick pea), 9.00 percepbrekents grow

percent of

other crops

(tur (arhar), sugarcane etc.), 4.50 percent respusdgrow floriculture and

4.00 percent respondents grow fruit crops on finols.

Distribution of respondents according to cultivation of

Professional crops
98.5

Percentage

Cultivation of Professional crops
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Table 6

Distribution of vegetable growers according to theiSource of irrigation

137

Sr. No. | Source of irrigation Frequency | Percentags
1 Well 191 95.50
2 Canal 01 0.50
3. Bore well 07 3.50
4 Other 01 0.50
Total 200

From table — 6 it is clear that most of responsl¢®5.50 Per cent) have

well, 3.50 per cent of respondents have Bore Wedl) per cent of respondents

having canal and 0.50 per cent of other irrigafamility on their farms.

Percentage

Distribution of respondents according to Source of Irrigation

100 -
90 -~
80 -
70 -
60 -
50 ~
40 -
30
20 -

10 4

95.5
3.5
0.5 0.5 )
T T T T
Well Canal Bore well Other

Source of Irrigation
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Table 7
Distribution of vegetable growers according to theiProfessional

Vegetable Production

Sr. No. | Professional Vegetable production Frequency | Percentage
1. Professional Vegetable production 199 99.5(
2. Not Professional Vegetable 01 00.50
Producer
Total 200

Table- 7, It is highlighted that mostly all (99.p6r cent) of respondents
were professional vegetable and only 0.50 per cespondents were not

professional vegetable growers.

Distribution of respondents according to Professional
Vegetable production
99.5
100 -
o 80 -
[=T+]
S 60 -
[=
8 40 -
E 0.5
0 A
0 -r'-. , - -
Professional Vegetable  Not Professional Vegetable
production Producer
Professional Vegetable production
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Table 8
Distribution of vegetable growers according to theiTotal Area under

Vegetable Production

Sr. No. Area Frequency| Percentage
1. Upto 1 Ha 164 82.00
2. 1.01 Ha to 3 Ha 33 16.50
3 3.01 Ha and above 03 01.50
Total 200

According to the details shown in table- 8, Itlisar that 82.00 per cent
respondents had up to 1ha area under vegetableqgiima, 16.50 per cent of
respondents had 1.01 Ha to 3 Ha area under vegqiatdiuction and 1.50 per

cent of respondents had 3.01 Ha and above area vegetable production.

Distribution of respondents according to Total Area under
Vegetable Production
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80 -
60 -

40 -
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0 ‘l—'l t t r'J
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20 -

Total Area under Vegetable Production
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Table 9

Distribution of vegetable growers according to theiSeason of vegetable

Production
Sr. No. Season Frequency Percentage
1. Kharif 172 86.00
2. Rabi 184 92.00
3 Summer 153 76.50

According to table-9, 92.00 per cent of responsigmow vegetable in
Rabi season, 86.00 per cent of respondents growtadelg in Kharif Season

and 76.50 per cent respondents grow vegetablenmtu Season.

Distribution of respondents according to Season of Vegetable
Production

92

100 -

76.5

80

60

40 -

Percentage

20

Kharif Rabi Summer

Season of Vegetable Production
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Table 10

Distribution of vegetable growers according to thei Types of vegetable

production
Sr. No Types of vegetable grown| Frequency  Percentag

1 Brinjal 143 71.50
2 Tomato 96 48.00
3 Spinach 97 48.50
4 Cauliflower 31 15.50
5 Cow Pea 199 99.50
6 Ladies Finger 102 51.00
7 Others, (Chili, Cluster

bean Bottle Gourd etc.) tH 250

According to the details shown n table-10, 99/ cent respondents
grown cowpea, 71.50 per cent respondents grow @rir$5.50 percent
respondents grow other vegetables (chili, bitteurd, cluster beans, Bottle
gourd, pumpkin , etc), 51.00 respondents grow tadimgers 48.50 percent
respondents grow spinach, 48.00 percent respondenis tomato and 15.50

percent respondents grow cauliflower on their geld

Distribution of respondents according to Types of Vegetable
Grown
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Table 11
Distribution of vegetable growers according to theiObjectives of

vegetable production

Sr. No Objective Frequency | Percentage
1 To get Cash 200 100.00
2 Less Expensive 03 1.50
3 Family get vegetable 187 93.50
easily
4 Other 106 53.00

Table 11 indicates that mostly all respondents A@@er cent) produce
vegetables to get cash , 93.50 per cent respongedsce vegetables because
family get vegetables easily, 53.00 percent respotsd produce vegetables
because for other reasons and 1.50 percent respsndeoduce vegetables

because the production is less expensive.

Distribution of respondents according to Objectives of Vegetable
Production

100
93.5
100
90
80
70 53
g
EP 60
g 50
3 40
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vegetables easil

Obijectives of Vegetable Production
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Table 11 a
Distribution of vegetable growers according to theiOther Objectives of

growing vegetables

Sr. Other objective Frequency | Percentage
No
1 a) Support to Farmin

b)) Mef:family Expengses 10 243
2 Economical Support 15 14.15
3 Meet Family Expenses 12 11.32
4 For more Income 01 0.0.94
5 Support Farming 68 64.15

Total 106

Table-11a, indicates that mostly all responde®@ fiercent produce
vegetable to get cash 93.50 percent respondentkigeovegetable so family
get vegetable easily 53.00 percent respondentsupeotlegetables for other
reasons as given details in table no 11 a and de&fent respondents produce

vegetable because it is less expensive.
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Table 12

Distribution of vegetable growers according to theiSources of

information regarding vegetable seeds

Sr. Source of information Frequency | Percentage
No
1 Agricultural assistant 1 0.50
2 Big farmers 1 0.50
3 Center for sustainable 02 01.00
Agriculture
4 Agriculture Input Shop 181 90.50
No Answer 15 7.50

According to table 12, 90.50 percent respondeetsrformation from
Agriculture input shop, 7.50 respondents didn't veers 01.00 percent of
respondents get information from center for sustam Agriculture, 0.50
percent respondents get information from big fasmand 0.50 percent
respondents get information regarding vegetabledsseieom Agriculture

Assistant of Agriculture department.

Distribution of respondents according to Source of
Information
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Table 13
Distribution of vegetable growers according to thei Sources of vegetable

Seed purchase

Sr. Source of purchase Frequency, Percentags

1%

No
1 Agriculture Nursery 01 0.50
2 Agriculture input 199 99.50

shop

It is observed from table-13 that mostly all 99f&€rcent respondents
purchase vegetable Seeds from Agriculture inpubpSind only 0.50 percent

respondents purchase vegetable Seeding from Afgniewnursery.

Distribution of respondents according to Source of Vegetable
Seed Purchase

99.5
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S
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Sources of Vegetable Seed Purchase
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Table 14

Distribution of vegetable growers according to Guaanty of Production

from Seeds
Sr. Seeds Viability Frequency | Percentage
No
1 Guaranty of seeds productior 119 59.50
2 No Guaranty of seed 81 40.50

It is clear from the Table-14 that 59.50 percentespondents say that
here in Guarantee of seed for production and 40e50ent of respondents says

that  there in no guarantee of seed for production.

Distribution of respondents according to Guaranty of
Production from Seeds

59.5
o - 40.5
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Guaranty of seeds No Guaranty of seed
production
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Guaranty of Production from Seeds
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Table 15

Distribution of vegetable growers according to theiVegetable farming

Groups
Sr. Groups Frequency | Percentage
No
1 Vegetable farming with Group 33 16.50
2 No Groups 167 83.50

Table-15, shows clearly that 83.50 percent respuisdegrows
vegetables without any groups and 16.50 percemoreents do vegetable

farming with groups.

Distribution of respondents according to Vegetable farming
Groups
83.5
100 -
80 -
()
& 60 16.5
S 40 -
o
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Vegetable farming with No Groups
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Vegetable farming Groups
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Table 16

Distribution of vegetable growers according to theilnput from farming

Groups
Sr. Input from Groups Frequency | Percentage
No
1 Take inputs from groups 10 30.30
2 Don’t take inputs from groups 23 69.69
Total 33

Table-16 indicates that 69.69 percent of resporsdéake input from
Groups and 30.30 percent respondents don’t taketsnjpom groups formed

for vegetable production.

Distribution of respondents according to Input from farming
Groups
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4.3 The labour related aspects and labour problemsf the vegetable
growers.
Table 17
Distribution of vegetable growers according to thél'otal Labours required

for production of vegetable on 1 Arc of Land

Sr. No| Total Labours required Frequency | Percentage
1 Up to 5 Labours 143 71.50
2 6 to 15 Labours 55 27.50
3 More than 15 02 01.00
Labours

According table-17, 71.50 percent of respondemuire up to 05
Labours for production of vegetable on 1 Arc ofdar27.50 percent of
respondent requires 6 to 15 Labours and 1.00 pexferespondent require

more than 15 labours for production off vegetalolesl Arc of land.

Distribution of respondents according to Total Labours required
for production of vegetable on 1 Arc of Land.
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Table 17 a

Distribution of vegetable growers according to théAvailability of Labours

Sr. Avalilability of labour Frequency | Percentage
No

1 |Labours are availak 166 83.00

2 Labour are not availak 34 17.00

According table- 17.a it is seen that 83.00 pamtaespondents said
labours are available and 17.00 00 per cent regpiadsaid labours are not

available.

Distribution of respondents according to Availability of labour
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Table 18

Distribution of vegetable growers according to theRequirement of skilled

labours for vegetable production

Sr. No | Skilled labours requirement | Frequency | Percentage
1 Skill labours required 21 10.50
2 Skilled labours are not required 179 89.50

Table-18 indicates that 89.50 per cent of respandeah not requires

skilled labours for vegetable production and 10g& cent respondents
required skilled labours for vegetable production.
Distribution of respondents according to Requirement of
skilled labours for vegetable production.
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Table 19

Distribution of vegetable growers according to théAvailability Skilled of

labour
Sr. No Availability of Skilled labour Frequency | Percentage
1 Skilled labours available 177 88.50
2 Skilled labours are not available 23 11.50

It is observed from table-19 that 88.50 per centespondent says
skilled labours are available and 11.50 per cenmespondent says Skilled not

are available for vegetable production.

Distribution of respondents according to Availability Skilled
of labour
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Table 20

Distribution of vegetable growers according to thélime Hours labours

need
Sr. Time Hours Frequency | Percentage
No
1 Morning Hours 157 78.50
2 Afternoon Hours 120 60.00
3 Full Day 34 17.00

According to the table-20 78.50 percent respondeqtired labour in
morning hours, 60.00 percent of respondents reguabours in afternoon
hours and 17.00 percent respondents required &ylldbours for vegetable

production.
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Table 22
Distribution of vegetable growers according to thdRequirement of Skilled

labours for vegetable Pickings

Sr. No |Skilled labour requirement for Frequency |Percentac
picking e
1 Skilled labour required 23 11.50
2 Skilled labours not required 177 88.50

As per the details shown in the table-22, 88.50 qet respondents
didn’'t required Skilled labours for vegetable pru$ and 11.50 per cent
respondents requires skilled labours for vegetgtlkings in vegetable

production.
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Table 23

Distribution of vegetable growers according to thePeriod of vegetable

production
Sr. Period Frequency | Percentage
No
1 Up to 3 months 131 65.50
2 3.01 to 5 months 16 8.00
3 More than 5 month 53 25.50

According to the table-23, 65.50 per cent respotgleproduce

vegetables having a period of 3 months, 25.50 pat tespondents produce

vegetable having a period of more than 5 months8a0@ per cent respondents

produce vegetables having a period from 3.01 tehths.
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Table 24

Distribution of vegetable growers according to théMlode of wages

payments
Sr. No Mode Frequency | Percentage
1 Barter 0 00.00
2 Money 200 100.00

It is clearly observed from table-24, that all XllDper cent respondents
pay money as mode of wages payment and there waespondents using

barter system as mode of wages payment.

Distribution of respondents according to Mode of Wages
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Table 25

Distribution of vegetable growers according to thél'ypes of wage fixation

Sr. Types of wage fixation Frequency | Percentage
No

1 Hourly 11 5.50

2 Per Day Basis 196 98.00

3 Monthly Basis 0 0

According to the table-25, 98.00 per cent respotsdixes the wages as
per daily —basis, 5.50 per cent respondents fixages as per hourly basis and

no respondents fix wage on monthly basis.
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Table 26

Distribution of vegetable growers according to theiProblems regarding

labour
Sr. No Problems regarding labours Frequency| Perceage
1 Labours are not easily Available 22 11.00
2 Labours wages are High 19 9.50
3 Other villages labours were brought 15 7.50
4 No Problems 144 72.00

Table-26, Indicates that 72.00 per cent responddiis’t face any
problem regarding labors, 11.00 per cent of respotadsays that labours are
not easily available, 9.50 per cent of respondé&ets that labour wages are

high and 7.50 per cent respondents have to brdalgbtrrs from other villages.
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Table 27

Distribution of vegetable growers according to theSolution Suggested on

Labour Problems

Sr. No. Solutions Frequency Percentage
1 Use High tech farming 02 01.00
2 Give proper rates to veg produce 01 0.50
3 Sometimes labours were brought 02 01.00
from other villages
4 Labours rates should be fixed 04 02.00
No Solutions Suggested 191 95.50

It revealed from table-27, that majority number.88bper cent) of the
respondents not suggested any solutions, 2.00gugrrespondents suggested
that labours wages should be fixed, 1.00 per cespandents suggested that
high tech farming should be used, 1.00 per cenporedents says that
sometimes labours have to brought from other @tagnd 0.50 per cent

respondents suggested that they should get prafes to vegetable produce.
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4.4 The marketing related aspects and marketing pitdems of the

vegetable growers.

Table 28
Distribution of vegetable growers according to thd_evel of vegetable

Market

Sr. Level of Market Frequency | Percentage

No

1 District of Market 124 62.00

2 Taluka (Block) Level 78 30.00

3 Village Market 30 15.00

4 Other 07 3.50

As per the table-28, 62.00 per cent respondentd w@ir vegetable
produce at District level market, 30.00 per censpomdents sold their
vegetable produce at Taluka (Block) Level mark&tp@ per cent respondents
sold their vegetable produce at village level maraed 3.50 per cent of

respondents sold their vegetable produce in otlaekets.
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Table 29

Distribution of vegetable growers according to theiMarket Type

Sr. No Market Type Frequency| Percentage
1 Wholesale Market 191 95.50
2 Retail Market 26 13.00

According to the table-29, It is observed that95er cent respondents
sold their vegetable produce at wholesale vegetalaldket and 13.50 per cent

respondents sold their vegetable produce at mataiket.
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Table 30
Distribution of vegetable growers according to thei System of Selling

Vegetable Produce

Sr. System Frequency Percentage
No
1 By self 12 06.00
2 Through Commission Agent 188 94.00
(Brokers)

As per the table 30, 94.00 per cent of respondsgitstheir vegetable
produce through commission agents (Brokers) an@ager percentage (06.00
per cent) of respondents sell their vegetable preduithout taking help of

commission agent (Brokers).
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Table 31
Distribution of vegetable growers according to theilf sold by own then

what are the rates

Sr. Rates of produce | Frequency| Percentage
No

1 As per market rates 186 93.00
2 Lowered rates 14 07.00

It is observed from the table-31, that 93.00 pemtc respondents get
market rates if sell their vegetable produce by oamd 7.00 per cent
respondents get lowered rates when sell their abtetproduce by own

(without taking help of commission Agent).

Distribution of respondents according to Rates of produce if
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Table 32
Distribution of vegetable growers according to thd’ercentage of

Commission Agent (Broker)

Sr. Percentage of Commission | Frequency| Percentage
No Agent

1 2 to 8 percent 58 29.00
2 9 to 12 percent 142 71.00

From table-32, it reveals that 71.00 per centardpnts have to give 9
to 12 percent of commission to the agent (Broker)tleeir sold produce and
29.00 percent of respondent have to give 2 to 8gmérof commission to agent

(Broker) on their sold vegetable produce.
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Table 33

Distribution of vegetable growers according BrokersCommission

Affordable
Sr. Brokers Commission Frequenc| Percentage
No y
1 Affordable 50 25.00
2 Not Affordable 150 75.00

According to the table 33, 75.00 percentage of aedpnts not afford
Brokers Commission while selling vegetable prodacel 25.00 percentage

respondent affort Brokers Commission while sellegetable produce.

Distribution of respondents according to Brokers Commission
Affordable

80 -
70 -

60 -

2 50 -
£
g 40 -
& 30 -
20 -
10 -
0 T il

Affordable Not Affordable

Brokers Commission

72



Table 34

Distribution of vegetable growers according to theiTypes of charges by

Broker

Sr. No Types of charges by Broker FrequencyPercentage
1 No reply 24 12.00
2 Commission 17 8.50
3 Commission + Hamali 103 51.50
4 Commission +Hamali + Weighing charge 21 10.50
5 Commission + Weighing charge 07 03.50
6 Hamali 10 05.00
7 Hamali + Market Fee 16 08.00
8 Hamali + Weighing charge 02 01.00

As per the details shown in table-34, 51.50 mart cespondent were
charged commission and hamali by the broker wlalkng vegetable produce
in the whole sale market 12.00 per cent resposdeatl not replied or not
known about the types of charges. 10.50 per cemntsggondent were charged
commission, Hamali and weighing charge by the Brok&50 percent
respondent says only commission was charged byribieer. 8.00 per cent
respondents replied as they were charged Hamaliremklet fee, 5.00 per cent
respondents were charged only Hamali by the broBeB0 per cent of
respondent were charged commission and weighinggebaand 1.00 percent
of respondents were charged Hamali and weighinggehlay the broker at the
time of selling vegetable produce.
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Table 35
Distribution of vegetable growers according to theiRates when vegetable

produce sold through Brokers

Sr. Rates Frequency | Percentage
No

1 Get proper Rates 129 64.50
2 Not Get Proper 50 25.00

3 Sometimes get proper Rates 21 10.50

From table 35, It is observed that 64.50 per cespondent get proper
rates for their vegetable produce when sold throBgbkers in the market.
25.00 per cent of respondent didn’'t get propersraaed 10.50 per cent
respondent sometimes gets proper rates when tegetable produce sold

through Brokers in the market.
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Table 36
Distribution of vegetable growers according to thélime for getting cash

after selling produce

Sr. No Cash get Frequency Percentage
1 Cash get immediately 194 97.00
2 Cash get late 06 03.00

As per the table-36, most of the respondents (9Fedent) get the cash
immediately after selling the vegetable produce 208 percent of respondent

get cash late of vegetable produce
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Table 37

Distribution of vegetable growers according to theiBroker free market

concept
Sr. Market Concept Frequency | Percentage
No
1 Broker free market 128 64.00
2 A Broker are required 10 5.00
3 Best options should be
discovered ! 050
4 Can’t say 52 26.00
Didn’t answer 9 4.50

It is observed from the table 37, that 64.00 perocémespondents need
the market should be free from broker, 26.00 p#roérespondents can't say
about broker free market concept, 5.00 percenegpandents need broker in

the vegetable markets, 4.50 percent of respondeidist answer.
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Table 38

Distribution of vegetable growers according to theiProblems regarding

broker

Sr. Problems regarding broker Frequency| Percentage
No

1 A Broker free market 31 15.50
2 Brokers do malpractice, partialities 20 10.00
3 Commission should be reduce 48 24.00
4 Vegetables should get proper rates 15 7.50
5 Didn’t answer 40 20.00

6 No Problem 46 23.00

that commission should be reduce, 23.00 per cesporelents had no problem

As per the details shown in the Table-38, 24.00cpat respondents feel

with brokers, 20.00 per cent respondents didn’'twans 15.50 per cent

respondents wanted a broker free market, 10.0@qrdrrespondents answered

that brokers do malpractice, partialities and kibegr own interest and 7.50 per

cent respondents thought vegetables should geéprafes.
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Table 39
Distribution of vegetable growers according to theiSelling of produce in

group (Group selling)

Sr. Group Marketing Frequency | Percentage
No

1 Marketing in groups 9 4.50

2 Personal Marketing 191 95.50

According to the table 39, most respondents (9%&0 cent) market
their vegetable personally and a meager 4.50 p#rrespondents market there

produces in groups.
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Table 40

Distribution of vegetable growers according to theiGrading of vegetables

Sr. Grading Frequency Percentage
No

1 Do Grading 180 90.00

2 Don't Grade 20 10.00

Table 40 highlighted that majority (90.00 per gemspondents grade
there vegetables produce before marketing, and01pdd cent respondents

don’t grade their vegetable produce before margetin
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Table 41
Distribution of vegetable growers according to thd=acilities available at

wholesale markets

Sr. No | Facilities available at wholesale| Frequency | Percentage
market
1 All facilities available 10 5.00
2 No facilities available 140 70.00
3 Didn’t answer 50 25.00

As per table 41, 75.00 per cent respondents saidfanilities are
available at wholesale market, 25.00 per cent mdgpats didn’'t answer and
5.00 per cent of respondents said all facilities available in the wholesale

vegetable market.
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Distribution of vegetable growers according to thesatisfaction about

Table 42

facilities available at wholesale market

Sr. Satisfaction about facilities | Frequency Percentage
No
1 Satisfied with facilities
_ 37 18.50
available
2 Not satisfied 163 81.50

According to the table 42, 81.50 per cent respotsdsay they are not

satisfied by the facilities available at wholesalarket while 18.50 percent

respondent say that they are satisfied by theitiasilavailable at the wholesale

vegetable market.
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Table 43

Distribution of vegetable growers according to thdReasons of
dissatisfaction for facilities available at wholesig market

Sr. No Reason of dissatisfaction Frequency Percemg@a
1 Facilities aren’t proper 193 96.5
2 Can’t say 6 3.00
3 No Cleanness 1 0.50

In table 43, majority (96.5 percent) respondenis that the facilities

aren’'t proper, 3.00 percent respondent couldrsten the question while 0.50

percent respondents say the wholesale market preares’t clean.

Table 44

Distribution of vegetable growers according If supfy of vegetables in

wholesale market increases, then the rates gets deases

Sr. No | If supply increase Rate decrease Frequencgy Percentage

1

D

Supply increase Rate decreas 196

98.00

2 Supply increase Rate not decrease 04

02.00

Table-44, Shows that 98.00 per cent respondents tbay if supply of

vegetable produce in the wholesale market thegatelecreased and 2.00 per

cent respondents says that if supply increasesrdhe of vegetables not

decreases.
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Table 45
Distribution of vegetable growers according to thei Availability of cold

storage if vegetable rates are low

Sr. No Avalilability of cold Frequency| Percentage
storage
1 Cold storage available 23 11.50
2 Cold storage not 177 88.50
Available

It is clear from the table-45, that responden&5@8 per cent) say that
cold storage facility is not available in the whdadale market if rates of
vegetable are low in the market where as 11.5@@et respondents says cold

storage facilities are available in the market.
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Table 46
Distribution of vegetable growers according Vegetde is perishable so

have to sell as early as possible

Sr.No | Vegetables are perishable sq Frequency | Percentage
have Sell early
1 Yes 197 98.50
2 No 03 01.50

It is revealed from the table-46, that 98.50 pentcrespondent say
vegetable in a perishable commodity and hence tawell in the market as

early as possible, 01.50 per cent of respondegtaca
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Table 47

Distribution of vegetable growers according As vedable is Perishable do

it gets proper rates

Sr. No Rates Frequency| Percentage
1 Get proper rates 21 10.50
2 Didn’t get proper rates 179 89.50

As per the table-47, 89.50 per cent respondert 8&t they didn’t get

proper rates as vegetable in a perishable commaddyhave to sell as early as

possible and 10.50 per cent respondents say tnagtt proper rates.
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Table 48
Distribution of vegetable growers according to theiKnowledge regarding

cold storage

Knowledge regarding cold Percentag
Sr. No Frequency
storage e
1 Know about cold storage 53 26.50
2 Don’t know about cold storage 147 73.50

It is observed from the table 48, that 73.50 part aespondents don’t
know about cold storage and 26.50 per cent respiesdenow about cold

storage for vegetable produce.
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Table 49

Distribution of vegetable growers according to theaiUse cold storage, If

provided
Sr. Use cold storage if provide Frequency Percentag
No e
1 Use the cold storage if provided 173 86.5(
2 Will not use the cold storage if 27 13.50
provided

As per table 49, 86.50 per cent of respondents tbaythey will use the
cold storage facility for vegetables if providedthe wholesale market. And
13.50 per cent respondents say that they will rset eold storage facility if
provided.

Distribution of respondents according to Use cold storage, If
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Table 50

Distribution of vegetable growers according to theiProblems regarding

storage facilities

Sr. No Facilities Frequency| Percentage
1 No storage facilities 153 76.50
2 Vegetables are Perishable so Cold

storage facilities should be
provided 153

76.50

As per the details shown in table-50, 76.50 pet oé respondents said

that there are no storage facilities in the whdéesagetable market, 76.50 per

cent respondents said that vegetable are perishabienodity so cold storage

facility should be provided in the whole sale marke
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Distribution of vegetable growers according to theiMeans of vegetable

Table 51

transport
Sr. No | Means of transport Frequency| Percentage
1 Bullock cart 06 03.00
2 Five wheeler Auto 75 37.50
3 Bike 78 39.00
4 Bicycle 04 02.00
5 Other, (407, Auto 3, Truck, 37 18.50
207, Bus, etc)

According to the table 51, 39.00 per cent respotgleise bike to
transport vegetables from farm to wholesale mafeg0 per cent respondents
use five wheeler Auto for transport of vegetablE50 per cent respondents
use other transport facilities such as Truck, Matatinidoor, three wheeler,
passenger Auto, Bus etc, 3.00 per cent respondesgsbullock cart for
transport of vegetables and 02.00 per cent of resgds use bicycle for
transport of vegetable from farm to wholesale miarke
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Table 52

Distribution of vegetable growers according to thei Transport facility

Sr. No Transport facility Frequency | Percentage
1 Personal 87 43.5
2 Don’t have Personal 113 56.5

Table 52, shows that 56.50 per cent respondent$ Hawe their own
personal transport facility to transport vegetablesm farm to wholesale
market and 43.50 per cent respondents have their psvsonal transport

facility to transport vegetable from farm to whaksmarket.
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Table 53

Distribution of vegetable growers according to thélimely Availability of

transport facility

Sr. No Timely Availability of transport Frequency | Percentage
facility
1 Timely Available 169 84.50
2 Not Available Timely 31 15.50

According to the table 53 it is observed that 84080 cent respondents
get the transport facility timely as and when regdi and 15.50 percent

respondents didn’'t get the transport facilitieseiynto transport vegetables

from farm to wholesale market.
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Table 54
Distribution of vegetable growers according to theiLosses Due to Non

Avalilability Transport facility timely

Sr. No Losses due to Non | Frequency | Percentage
Availability

1 Have to Bear Losse$ 53 26.50

2 Don't had losses 147 73.50

Table 54, shows clearly that 73.50 per cent respotsddon’t have
losses due to non availability of transport fa@t and 26.50 per cent
respondents have to bear losses due to non avigylalbitransport facilities to

transport vegetable produce from farm to wholesaeket.
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Table 55

Distribution of vegetable growers according to theiProblems regarding

Transport facilities

Sr. No Problems regarding transport Frequency, Percentage
1 No proper roads 02 01.00
2 Transport is Expensive 03 01.50
3 No Transport facility in village 01 0.50
4 Transport is not available timely 14 07.00
5 Police give challans 01 00.50
6 No Problems 179 89.50

As per the details shown in table 55, 89.50 pet cespondents had no

problems regarding transport facilities,7.00 pentcé&ansport didn't get

transport

vegetable produce is expensive, 1.00 per cent nelgmbs says roads are not

facilities timely, 1.50 per cent respemd says transport of

proper, 0.50 per cent of respondents says theren@reansport facilities in

villages and 0.50 per cent respondents says traffice give challans for

vegetable transport.
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Table 56
Distribution of vegetable growers according to thei Suggestions for

transport facilities

Sr. No Suggestions Frequency Percentage
1 Special facility should be made 08 4.00
available for vegetable transport
2 Transportation rates should be reduced 04 2.00
3 No suggestion 188 94.00

As shown in table 56, 94.00 per cent respondeids’tdsuggest
regarding transport facilities, 4.00 per cent resj@nts says that special facility
should be made available for vegetable transpat2a®0 per cent respondents

says that transportation rates should be reduced.

Table 57
Distribution of vegetable growers according to the/egetables purchase by
APMC
Sr.No | Vegetable purchase by APMC| FrequencyPercentage
1 APMC purchase vegetable 53 26.50
produce
2 APMC not purchase 147 73.50

As per the table 57, 73.50 percent of respondsays that APMC not
purchase vegetable produce and 26.50 percent pbmdents says APMC

purchase vegetable produce.
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Table 58

Distribution of vegetable growers according to the/egetable should have
minimum support price

Sr. No Minimum Support Price For | Frequency | Percentage
vegetable produce
1 Yes 194 97.00
2 No 06 03.00

Table 58 shows that mostly all (97.00 per cengspondent says that

there should be minimum support price for vegetabteluce and only 03.00

per cent respondent say no for minimum suppocedor vegetable produce.

Table 59

Distribution of vegetable growers according to théVholesale market is
controlled by Brokers

Sr. No | Wholesale market controlled by Brokers | Freqgency| Percentage
1 Yes 88 44.00
2 No 107 53.50
3 Can't say 05 02.50

According to the table-59, 53.50 per cent respohdays market is not

controlled by Brokers, 44.00 per cent respondeegied that vegetable

wholesale market in controlled by Brokers and 2060 cent respondents can’t

answer the questions.
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Table 60
Distribution of vegetable growers according to th&overnment actions

required
Sr. No Government actions required Freguency Percentage

1 Proper rates/minimum support price 67 33.50
2 Proper Facilities/storage/cold storage 48 24.00
3 Brokers free marker 22 11.00
4 Government should keep control on

Brokers/Market 10 05.00
5 Government should communicate or

SMS for veg. rates/schemes/new tech 06 03.00

Proper roads/transport /no challans 06 3.00
7 Guaranteed vegetable seeds 07 3.50
8 Didn’t answer 34 17.00

As per the details shown in table 60, 33.50 pet cespondents replied
that there should be proper rates and minimum stppice should be declared
for vegetable produce, 27.00 per cent respondgiiedethat there should be
proper facilities in the market and storage and stbrage facilities should be
there,17.00 per cent respondents didn’'t answemgtiestions, 11.00 per cent
respondents says that the market should free frookdss, 5.00 per cent
respondents said that government should keep damir&rokers and market
3.50 per cent respondents replied that vegetalddssshould be guaranteed.
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Chapter V
DISCUSSION

Present investigation entitled “Study on Labour &atketing problems
of Vegetable Growers in Wardha District” was undken with a view to study
the extent of labour and marketing problems of tedgle growers.

The specific objectives of the study were

1. To study the socio-economic profile of vedpit growers.

2. To study the labour problems faced by vdgetgrowers.

3. To study the marketing problems faced byetagle growers.

4. To elicit the suggestions from vegitavowers on labour and
marketing problems
The results of the study are discussed under tleniog headings.

5.1 Socio-economic profile of vegetable growers.
5.2 Information regarding vegetable production
5.3 The labour related aspects and labour problemseo¥egetable
growers.
5.4 The marketing related aspects and marketing prabteithe
vegetable growers.
5.5 The suggestions from vegetable growers on labatdinzarketing
problems
Socio-economic profile of vegetable growers.
Age

It was observed from the table-1, that majority.§®1lper cent) of the
respondents were from middle age group (33 to Btsyeollowed by 27.50
per cent from old age (55 and above years) and)3ie0 cent from young age
group (up to 32 years)

The results are in conformity with the findingskKdrpagam (2000) and
Sunilkumar (2004).
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Education

With regards, educational qualifications it wase&ed from table-2,
that 42.00 per cent of the respondents were ediliagieto secondary level,
25.00 per cent respondents were educated up torjl@viel (10+2 level), 16.50
per cent respondents were educated up to highecatdn level, 12.00
respondents were educated up to primary educawal hnd 4.50 per cent of
respondents were found illiterate.
These findings are in line with the studies of Mmab (2004) and Santosh
kumar (2008)
Family Size

Table no. 3, indicates that most of the respond@i®90 per cent) were
having 4 to 6 family members where as 15.50 pet ackrespondents having 7
and above family members, similarly 11.50 per ceihtespondents having
small family i.e. up to 3 family members.
The present findings are in accordance with thelt®sf Morale (2010)
Occupation

Table-4, indicates that most of the respondents5(7®er cent) were
having agriculture as their main occupation whese28.50 per cent of the
respondents were engaged in the agriculture as agllother subsidiary
occupation.
These results are in conformity with the findingskarpagam (2000), and
Santosh kumar (2008)
Land holding

It is observed from the table 4.1 that, 51.00 pantaespondents had
medium size land holding (2.01 Ha to 6 Ha), 43.80 gent respondents had
big size land holding (6.01 Ha) and 5.50 per cespondents had small size
land holding (below 2 Ha).
This trend is in line with the findings of Shasha{2003) and Santoshkumar
(2008)
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Subsidiary occupation

It was revealed from the table 4.2, that substhntianber (43.90 per
cent) of the respondents are engaged in Dairy fagnor Goat farming
business, 24.37 per cent of respondents were edgageouse hold grocery
shop, 17.07 per cent respondents are engagedigusarther business such as
household flour mill, vegetable shop, wielding wahkp, tent suppliers etc,
where as 4.87 per cent respondents were engadggobir and 2.43 per cent of
respondents were having agriculture inputs shop.
The results are in line with the findings of Birad§1997), Santoshkumar
(2008).
Area under Irrigation

It was observed from the table 4.3 that 46.00 pet of the respondents
having 1.01 Ha. to 2 Ha. of land under irrigati@#,00 per cent of respondents
holding 3.01 Ha. and above land under irrigatiorhere 15.00 per cent
respondents having only up to 1 Ha. land undegation and 15.00 per cent
respondents don’t have irrigation.
This trend is in line with the findings of Shashad{2003).
Information of Crops grown

Table -5 indicates that 98.50 per cent of respotsdgow gram, cotton,
75.00 per cent of respondents grow soybean, 6850cent of respondents
grow wheat, 45.50 per cent of respondent grow whé&t50 percent of
respondents grow gram (chick pea), 9.00 perceporeients grow other crops
(tur (arhar), sugarcane etc.), 4.50 percent respusdgrow floriculture and
4.00 percent respondents grow fruit crops on tirdols
These results are in accordance with the findingsall (2010)
Information regarding vegetable production
Source of irrigation

From table — 6 it is clear that most of responsl€85.50 Per cent) have
well, 3.50 per cent of respondents have Bore Wel) per cent of respondents
having canal and 0.50 per cent of other irrigafamility on their farms.
This trend is in line with the findings of Birad4t,997), Morale (2010)
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Professional Vegetable Production

Table- 7, It is highlighted that mostly all (99.p6r cent) of respondents
were professional vegetable and only 0.50 per cespondents were not
professional vegetable growersThese results are in conformity with the
findings Vijayakumar (1999), Morale (2010)
Total Area under Vegetable Production

According to the details shown in table- 8, Itlisar that 82.00 per cent
respondents had up to 1ha area under vegetableqgiiaa, 16.50 per cent of
respondents had 1.01 Ha to 3 Ha area under vegaqiatdiuction and 1.50 per
cent of respondents had 3.01 Ha and above area uadetable production.
These results are in accordance with the findingsyagkumar (1999), Morale
(2010)
Season of vegetable Production

According to table-9, 92.00 per cent of respondgntsv vegetable in
Rabi season, 86.00 per cent of respondents growtafelg in Kharif Season
and 76.50 per cent respondents grow vegetablermtu Season. The results
are in line with the findings of Vijayakumar (1999Morale (2010)
Types of vegetable production

According to the details shown n table-10, 99/ cent respondents
grown cowpea, 71.50 per cent respondents grow @rir$5.50 percent
respondents grow other vegetables (chili, biteurd, cluster beans, Bottle
gourd, pumpkin, etc), 51.00 respondents grow ladiegers 48.50 percent
respondents grow spinach, 48.00 percent respondeois tomato and 15.50
percent respondents grow cauliflower on their Beld
This trend is in line with the findings of WamardO(®) and Morale (2010)
Objectives of vegetable production

Table 11 indicates that mostly all respondents A@@er cent) produce
vegetables to get cash , 93.50 per cent respongerdsice vegetables because
family get vegetables easily, 53.00 per cent redpots produce vegetables
because for other reasons and 1.50 per cent respisngroduce vegetables

because the production is less expensive.
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This trend is in line with the findings of Wamard(®) Morale (2010)
Source of information regarding vegetable seeds

According to table 12, 90.50 percent respondentsnj@mation from
Agriculture input shop, 7.50 respondents didn’t veers 01.00 percent of
respondents get information from center for susta®m Agriculture, 0.50
percent respondents get information from big faemand 0.50 percent
respondents get information regarding vegetabledsseieom Agriculture
Assistant of Agriculture department.
This trend is in line with the findings of Bhopl&9096) andKumar (1998) ,
Angadi (1999) and Morale (2010)
Source of vegetable Seed purchase

It is observed from table-13 that mostly all 9.5€rgent respondents
purchase vegetable Seeds from Agriculture inpubpSind only 0.50 percent
respondents purchase vegetable Seeding from Aigniewnursery.
These results are in conformity with the findingé Biradar, (1997),
Santoshkumar (2008) and Morale (2010).
Guaranty of Production from Seeds

It is clear from the Table-14 that 59.50 percentespondents say that
here in Guarantee of seed for production and 40e56ent of respondents says
that there in no guarantee of seed for producfldre present findings are in
accordance with the results of Biradar, (1997), &®(2010)
Vegetable farming Groups

Table-15, shows clearly that 83.50 percent respuisdegrows
vegetables without any groups and 16.50 percemoreients do vegetable
farming with groups
These results are in accordance with the findingsdar, (1997), Morale
(2010)
Input from farming Groups

Table-16 indicates that 69.69 percent of resporsdéake input from
Groups and 30.30 percent respondents don’t taketsnjpom groups formed

for vegetable production.
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These results are in conformity with the findinggalar, (1997), Morale
(2010)

The Labour related aspects and labour problems ofhie vegetable growers.
Total Labours required for production of vegetableon 1 Arc of Land.

According table-17, 71.50 percent of respondentuirequp to 05
Labours for production of vegetable on 1 Arc ofdar27.50 percent of
respondent requires 6 to 15 Labours and 1.00 peaferespondent require
more than 15 labours for production off vegetaldas 1 Arc of land. These
results are in conformity with the findings Wam@000) and Chandrashekhar
(2007)

Avalilability of Labours

According table- 17.a it is seen that 83.00 p&t cespondents said labours are
available and 17.00 00 per cent respondents daddita are not available

The results are in line with the findings of Wan{a00) and Chandrashekhar
(2007)

Requirement of skilled labours for vegetable prodution.

Table-18 indicates that 89.50 per cent of respandeh not requires
skilled labours for vegetable production and 10p#r cent respondents
required skilled labours for vegetable productidhe present findings are in
accordance with the results of Chandrashekhar j2007
Availability Skilled of labour

It is observed from table-19 that 88.50 per centespondent says
skilled labours are available and 11.50 per cenespondent says Skilled not
are available for vegetable production. The resarsin line with the findings
of Chandrashekhar (2007)

Time Hours labours need

According to the table-20 78.50 percent respondeqtired labour in
morning hours, 60.00 percent of respondents reguabours in afternoon
hours and 17.00 percent respondents required &yl ldbours for vegetable

production.
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These results are in accordance with the findingam@h (2000) and
Chandrashekhar (2007)
Requirement of Skilled labours for vegetable Pickigs

As per the details shown in the table-22, 88.50 qmart respondents
didn't required Skilled labours for vegetable pigs and 11.50 per cent
respondents requires skilled labours for vegetghilekings in vegetable
production.
These results are in conformity with the findindgsa@drashekhar (2007)
Period of vegetable production

According to the table-23, 65.50 per cent respotsdemroduce
vegetables having a period of 3 months, 25.50 pat tespondents produce
vegetable having a period of more than 5 months8a0@ per cent respondents
produce vegetables having a period from 3.01 tahbths.
This trend is in line with the findings of Moral2(Q10)
Mode of wage payments

It is clearly observed from table-24, that all XlDper cent respondents
pay money as mode of wages payment and zero pe(@200) respondents
use barter system as mode of wages payment. Tdsengrfindings are in
accordance with the results of Chandrashekhar §2007
Types of wage fixation

According to the table-25, 98.00 per cent respotsdigxes the wages as
per daily —basis, 5.50 per cent respondents fixages as per hourly basis and
no respondents fix wage on monthly basis
The results are in line with the findings of Chaaslrekhar (2007) and
Santoshkumar (2008)
Problems regarding labour

Table-26, Indicates that 72.00 per cent responddiis’t face any
problem regarding labors, 11.00 per cent of respotxdsays that labours are
not easily available, 9.50 per cent of respondé&sss that labour wages are

high and 7.50 per cent respondents have to brdalgbtrs from other villages.
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These results are in accordance with the findingsn@rashekhar (2007) and
Santoshkumar (2008)
Solution Suggested on Labour Problems

It revealed from table-27, that majority number.88bper cent) of the
respondents not suggested any solutions, 2.00grgrrespondents suggested
that labours wages should be fixed, 1.00 per cespandents suggested that
high tech farming should be used, 1.00 per cenpordents says that
sometimes labours have to brought from other \@tagnd 0.50 per cent
respondents suggested that they should get prafes to vegetable produce.
These results are in conformity with the findingsa@drashekhar (2007) and
Santoshkumar (2008)
The marketing related aspects and marketing problems of the vegetable
growers.
Level of vegetable Market

As per the table-28, 62.00 per cent respondentd g@ir vegetable
produce at District level market, 30.00 per censpomdents sold their
vegetable produce at Taluka (Block) Level mark&tp@ per cent respondents
sold their vegetable produce at village level maraed 3.50 per cent of
respondents sold their vegetable produce in otlaekets.
This trend is in line with the findings of Santoshkar (2008) and Morale
(2010).
Market Type

According to the table-29, It is observed that 9508r cent respondents
sold their vegetable produce at wholesale vegetalldet and 13.00 per cent
respondents sold their vegetable produce at metaiket.
The results are in line with the findings oMorale (2010)and Santoshkumar
(2008)
System of Selling Vegetable Produce

As per the table 30, 94.00 per cent of respondsgitstheir vegetable

produce through commission agents (Brokers) an@ager percentage (06.00
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per cent) of respondents sell their vegetable preduithout taking help of
commission agent (Brokers).

These results are in accordance with the findinggkshmi (2000),
Chandrashekhar (2007) aBdntosh kumar (2008)

If sold by own then what are the rates

It is observed from the table-31, that 93.00 pert ceespondents get
market rates if sell their vegetable produce by oammd 7.00 per cent
respondents get lowered rates when sell their abtetproduce by own
(without taking help of commission Agent)

These results are in conformity with the findingakehmi 2000), Santosh
kumar (2008) anilorale (2010)
Percentage of Commission Agent (Broker)

From table-32, it reveals that 71.00 per cent redpots have to give 9
to 12 percent of commission to the agent (Broker)tleeir sold produce and
29.00 percent of respondent have to give 2 to 8gmérof commission to agent
(Broker) on their sold vegetable produce.

The present findings are in accordance with thelt@®f Chandran (1997),
Chandrashekhar (2007) and Santosh kumar (2008)
Brokers Commission Affordable

According to the table 33, 75.00 percentage of aedpnts not afford
Brokers Commission while selling vegetable prodacel 25.00 percentage
respondent affort Brokers Commission while selimegetable produce.

The results are in line with the findings of Laksh(2000),Chandrashekhar
(2007)
Types of charges by Broker

As per the details shown in table-34, 51.50 mart cespondent were
charged commission and hamali by the broker whaleng vegetable produce
in the whole sale market 12.00 per cent resposdeatl not replied or not
known about the types of charges. 10.50 per cen¢ésgondent were charged
commission, Hamali and weighing charge by the Brok&50 percent

respondent says only commission was charged byrihieer. 8.00 per cent
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respondents replied as they were charged Hamaliremkiet fee, 5.00 per cent
respondents were charged only Hamali by the broBe50 per cent of
respondent were charged commission and weighinggebaand 1.00 percent
of respondents were charged Hamali and weighinggehlay the broker at the
time of selling vegetable produce.
These results are in accordance with the findingsetil Krishna (2000),
Chandrashekhar (2007) aBdntosh kumar (2008)
Rates when vegetable produce sold through Brokers

From table 35, It is observed that 64.50 per cegpondent get proper
rates for their vegetable produce when sold throBgbkers in the market.
25.00 per cent of respondent didn’'t get propersraaed 10.50 per cent
respondent sometimes gets proper rates when tlegetable produce sold
through Brokers in the market.
These results are in conformity with the findingsedih Krishna (2000),
Chandrashekhar (2007) aBdntosh kumar (2008)
Time for getting cash after selling produce

As per the table-36, most of the respondents (9Fedfent) get the cash
immediately after selling the vegetable produce 208 percent of respondent
get cash late of vegetable produce
This trend is in line with the findings of Chandmakhar (2007) and
Santoshkumar (2008)
Broker free market concept

It is observed from the table 37, that 64.00 pdaroémespondents need
the market should be free from broker, 26.00 p#roérespondents can’t say
about broker free market concept, 5.00 percenesppandents need broker in
the vegetable markets, 4.50 percent of respondedinis’t answerThe present
findings are in accordance with the results of lbhakis(2000),Chandrashekhar
(2007)
Problems regarding brokers

As per the details shown in the Table-38, 24.00cpet respondents feel

that commission should be reduce, 23.00 per cepbrelents had no problem
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with brokers, 20.00 per cent respondents didn'twans 15.50 per cent
respondents wanted a broker free market, 10.0@gu@rrespondents answered
that brokers do malpractice, partialities and kitegr own interest and 7.50 per
cent respondents thought vegetables should geéeprages.

The results are in line with the findings of Meet&ishna (2000)
Chandrashekhar (2007) aBdntosh kumar (2008)

Selling of produce in group (Group selling)

According to the table 39, most respondents (9%&0 cent) market
their vegetable personally and a meager 4.50 p#rrespondents market there
produces in groups.

These results are in accordance with the findingkshmi (2000),Morale
(2010)
Grading of vegetables

Table 40 highlighted that majority (90.00 per cem$pondents grade
there vegetables produce before marketing, and01pdd cent respondents
don’'t grade their vegetable produce before margetifthese results are in
conformity with the findings Morale (2010)

Facilities available at wholesale markets

As per table 41, 75.00 per cent respondents saidanilities are
available at wholesale market, 25.00 per cent redpats didn’t answer and
5.00 per cent of respondents said all facilities available in the wholesale
vegetable market.

This trend is in line with the findings of Meetaiglina (2000)Santosh kumar
(2008)andMorale (2010).
Satisfaction about facilities available at wholesal market

According to the table 42, 81.50 per cent respotsdsay they are not
satisfied by the facilities available at wholesalarket while 18.50 percent
respondent say that they are satisfied by theitiasilavailable at the wholesale
vegetable market.

The present findings are in accordance with thellit®sof Meeta Krishna
(2000),Santosh kumar (2008nd Morale (2010)
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Reasons of dissatisfaction for facilities availablat wholesale market

In table 43, majority (96.5 percent) respondenis that the facilities
aren’'t proper, 3.00 percent respondent couldrsten the question while 0.50
percent respondents say the wholesale market preares’t clean.
The results are in line with the findings of Medtashna (2000), Santosh
kumar (2008) an#lorale (2010)
Supply of vegetables in wholesale market increas#®en the rates gets
decrease

Table-44, Shows that 9.00 per cent respondents tbaysf supply of
vegetable produce in the wholesale market thegetelecreased and 2.00 per
cent respondents says that if supply increasesrdtee of vegetables not
decreases.
These results are in accordance with the findingsetil Krishna (2000)
Chandrashekhar (200@nhdSantosh kumar (2008)
Availability of cold storage if vegetable rates ardow

It is clear from the table-45, that respondents58&er cent) say that
cold storage facility is not available in the whdadale market if rates of
vegetable are low in the market where as 11.5@@et respondents says cold
storage facilities are available in the market.
These results are in conformity with the findingeb&amanyam (1999),
Chandrashekhar (2007) and Santosh kumar (2008)
Vegetable is perishable so have to sell as early@sssible

It is revealed from the table-46, that 98.50 pentcespondent say
vegetable in a perishable commodity and hence tawell in the market as
early as possible,01.50 per cent of respondentacay
This trend is in line with the findings of Wamard(®), Meeta Krishna (2000),
Chandrashekhar (200@nhdSantosh kumar (2008)
As vegetable in Perishable do it gets proper rates

As per the table-47, 89.50 per cent respondent tseyshey didn’t get
proper rates as vegetable in a perishable commaddyhave to sell as early as

possible and 10.50 per cent respondents say #naget proper rates.
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The present findings are in accordance with thelt®esf Meeta Krishna
(2000), Santosh kumar (200&)dMorale (2010).
Knowledge regarding cold storage

It is observed from the table 48, that 73.50 pet cespondents don't
know about cold storage and 26.50 per cent respisdenow about cold
storage for vegetable produce.
The results are in line with the findings of Subsmyam (1999),
Chandrashekhar (2007) aBdntosh kumar (2008)
Use of cold storage, if provided

As per table 49, 86.50 per cent of respondents tbaythey will use the
cold storage facility for vegetables if providedthre wholesale market. And
13.50 per cent respondents say that they will rset eold storage facility if
provided.
These results are in accordance with the findingg&nanyam (1999), Morale
(2010) andsantosh kumar (2008)
Problems regarding storage facilities

As per the details shown in table-50, 76.50 pet oémespondents said
that there are no storage facilities in the whaéesagetable market, 76.50 per
cent respondents said that vegetable are perishabienodity so cold storage
facility should be provided in the whole sale marke
These results are in conformity with the findinggbo&manyam (1999), Morale
(2010) andsantosh kumar (2008)
Means of vegetable transport

According to the table 51, 39.00 per cent respotdeise bike to
transport vegetables from farm to wholesale maf&g0 per cent respondents
use five wheeler Auto for transport of vegetablE8.50 per cent respondents
use other transport facilities such as Truck, MatatMinidoor, three wheeler,
passenger Auto, Bus etc, 3.00 per cent respondssdsbullock cart for
transport of vegetables and 02.00 per cent of redgus use bicycle for

transport of vegetable from farm to wholesale miarke
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This trend is in line with the findings of Subrangam (1999),Chandrashekhar
(2007) andsantosh kumar (2008)
Transport facility

Table 52, shows that 56.50 per cent respondent$ dawe their own
personal transport facility to transport vegetablesm farm to wholesale
market and 43.50 per cent respondents have their pevsonal transport
facility to transport vegetable from farm to whaksmarket.
The present findings are in accordance with thailiesof Subramanyam
(1999), Morale (2010) anHantosh kumar (2008)
Timely Availability of transport facility

According to the table 53 it is observed that 84080 cent respondents
get the transport facility timely as and when regdi and 15.50 percent
respondents didn’'t get the transport facilitieseiynto transport vegetables
from farm to wholesale market.
The results are in line with the findings of Subearyam (1999), Santosh
kumar (2008) anilorale (2010)
Losses Due to Non Availability Transport facility imely

Table 54, shows clearly that 73.50 per cent respatsddon’t have
losses due to non availability of transport fa@t and 26.50 per cent
respondents have to bear losses due to non avigylalbitransport facilities to
transport vegetable produce from farm to wholesaeket.
These results are in accordance with the findingbr&@nanyam (1999),
Santosh kumar (2008) aibrale (2010)
Problems regarding Transport facilities

As per the details shown in table 55, 89.50 pet cespondents had no
problems regarding transport facilities, 7.00 pentctransport didn’'t get
transport facilities timely, 1.50 per cent respamdesays transport of vegetable
produce is expensive, 1.00 per cent respondenssreags are not proper, 0.50
per cent of respondents says there are no tranfsydities in villages and 0.50

per cent respondents says traffic police give ehalfor vegetable transport.
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These results are in conformity with the findingeb&amanyam (1999),
Chandrashekhar (2007) aBdntosh kumar (2008)
Suggestion for transport facilities

As shown in table 56, 94.00 per cent respondents’tdisuggest
regarding transport facilities, 4.00 per cent resj@mts says that special facility
should be made available for vegetable transpat2a®0 per cent respondents
says that transportation rates should be reduced.
This trend is in line with the findings of Subramyam (1999), Morale (2010)
andSantosh kumar (2008)
Vegetables purchase by APMC

As per the table 57, 73.50 percent of respondenyts that APMC not
purchase vegetable produce and 26.50 percent pbmdents says APMC
purchase vegetable produce.
The present findings are in accordance with thelliesof Santosh kumar
(2008)and Morale (2010)
Vegetable should have minimum support price

Table 58 shows that mostly all (97.00 per centpoesient says that
there should be minimum support price for vegetabteluce and only 03.00
per cent respondent say no for minimum suppocegor vegetable produce.
The results are in line with the findings of Chaastrekhar (2007) arfsiantosh
kumar (2008)
Wholesale market is controlled by Brokers

According to the table-59, 53.50 per cent respondays market is not
controlled by Brokers, 44.00 per cent respondeetsigd that vegetable
wholesale market in controlled by Brokers and 2660 cent respondents can’t
answer the questions.
These results are in accordance with the findingmyskumar (1999),
Chandrashekhar (2007)
Government actions required

As per the details shown in table 60, 33.50 pet pespondents replied

that there should be proper rates and minimum stppice should be declared
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for vegetable produce, 27.00 per cent respondgtiedethat there should be
proper facilities in the market and storage and stbrage facilities should be
there,17.00 per cent respondents didn’'t answemgtiestions, 11.00 per cent
respondents says that the market should free frookeBs, 5.00 per cent
respondents said that government should keep damir&rokers and market
3.50 per cent respondents replied that vegetablissshould be guaranteed.
These results are in conformity with the findingsjayakumar (1999),
Chandrashekhar (2007)
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CHAPTER VI
CONCLUSION

Present investigation entitled “Study on Labour &fatketing problems

of Vegetable Growers of vegetable growers.

The specific objectives of the study were

[

. To study the socio-economic profile of vegetablevwgrs.

2. To study the labour in Wardha District” was undketa with a view to
study the extent of labour and marketing probleawed by vegetable
growers.

3. To study the marketing problems faced by vegetgidevers.

4. To elicit the suggestions from vegetable growers labour and

marketing problems

The conclusion of the study have been presented falowing

All vegetable growers produce vegetables to gdt.cas

Majority of respondents get information from Agtlicwe input shop.

More than half of the respondents say that them® iSuarantee of seed for
production.

Majority of respondents grows vegetables withowt groups.

Majority of respondents said labours are availathign't face any problem

regarding labours, fixes the wages as per dailysishbalid not requires

skilled labours for vegetable production, sold thekgetable produce at
District level market. All the respondents pay mpras mode of wages
payment.

Majority of respondents sold their vegetable predatwholesale vegetable
market

Majority of respondents sell their vegetable pradderough commission

agents (Brokers), have to give 9 to 12 percentoofirnission to the agent
(Broker) on their sold produce, didn't afford BroakeCommission while

selling vegetable produce, get proper rates far tlegetable produce when
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sold through Brokers in the market, get the casmeudliately after selling
the vegetable produce.

More than half of respondents need the market shioailfree from broker,
24.00 per cent respondents feel that commissionlghme reduced, 10.00
per cent respondents answered that brokers do awlpe, partialities and
keep their own interest.

Majority of respondents grade there vegetablesymedhefore marketing.
Majority of respondents said no facilities are &tale at wholesale market,
not satisfied by the facilities available at whalesmarket, if supply of
vegetable produce increases in the wholesale mtr&ette gets decreased.
Majority of the respondents say that cold storagify is not available in
the whole sale market, vegetable is a perishabteraadity and hence have
to sell in the market as early as possible, thel wge the cold storage
facility for vegetables if provided in the wholesaharket, vegetables are
perishable commodity so cold storage facility sdolle available at
wholesale market.

Majority of respondents said that there are noagferfacilities in the
wholesale vegetable market

More than half of the respondents don’t have tbein personal transport
facility to transport vegetables from farm to wisallee market, 39.00 per
cent respondents use bike to transport vegetabdes farm to wholesale
market, 37.50 per cent respondents use five whéel® for transport of
vegetables.

Majority of respondents get the transport faciltignely as and when
required, don’t have losses due to non availabiftiransport facilities.
Majority of respondent says that there should beitium Support Price

for vegetable produce.
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